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News Release
POLITEKNIK PORT DICKSON WINS PROTON MARKETING COMPETITION
-

12 teams from universities and polytechnics compete in finals at PROTON COE
Judging panel of industry professionals and media impressed by standard of presentations

Subang Jaya, 31 July 2019 – The PROTON ‘Intelligence that Inspires Challenge’ ended on Monday, 29 July 2019,
with an exciting final held at PROTON’s Centre Of Excellence (COE) headquarters. 12 teams competed against each
other and made their final presentations to a panel of seven judges consisting of senior management from PROTON,
marketing industry professionals and members of the media.
The overall winner was Team Eureka from Politeknik Port Dickson who wowed the judging panel with their innovative
ideas and well thought out presentation. Finishing second was Team Alpha from Taylor’s Lakeside Campus while
third place was awarded to Team Alpha Visionaries from UTAR Kampar.
Presenting to a panel of professionals
To ensure teams in the final were given as much real world experience as possible, PROTON engaged marketing
and media industry professionals to sit on the judging panel. Led by Cheng Seng Fook, Director of Sales and
Marketing for PROTON, the marketing industry members of the panel were Tuan Abang Jimmy Abang Mordian, Head
of Marketing for PETRONAS Dagangan, Assoc. Prof. Dr Norbani Che Ha, Head of Marketing Department for the
faculty of Business & Accountancy at Universiti Malaya and Mr Devan Perinpanay, Country Manager for VM Ware
Malaysia.
Media members who sat on the judging panel were Mr Hafriz Shah, the Head of Editorial of Paultan.org, Mr Gan
Yong Li, founder and owner of Pandulaju.com.my and Mr Eugene Wong Kang Yen, Group Chief Marketing Officer of
Sin Chew Daily.
Having sat through each of the final presentations, the judges were then given time to convene with each other before
a final winner was chosen. The team with the highest overall score won though it did not necessarily have to top the
list on each judge’s scorecard.
“The high level of original thinking, creativity and confidence shown by each team in the final was a welcome surprise
for the judges. We all remember what we were like as students so to come up before a panel of industry experts and
to present their ideas clearly would have required a lot of practice and self-assurance. I think every team in the final
is already made up of winners who have a bright future in any industry they wish to join, so it’s reassuring to see the
future of our country will soon be in the hands of some very smart Malaysians,” said Cheng Seng Fook.
PROTON unveil parts of plan for 2020
During the prize giving ceremony Dr Li Chunrong, Chief Executive Officer of PROTON, shared the future ambitions
of the company.
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For 2019, sales have grown by 61% for the first six months of the year, comfortably outpacing all rivals as well as
Total Industry Volume (TIV). The Company has now ended three consecutive months in second place in the sales
table and sits only a few hundred units behind Japanese rival Honda for overall sales this year. The immediate target
is therefore to end the year in second place.
“PROTON targets to sell more than 100,000 cars in 2020 and we also intend to finish at the top in our class for
Customer Service Index (CSI) and Sales Service Index (SSI) scores. To achieve this, we will add to our industry
leading number of 3S/4S outlets from 100 to 150 by the end of next year. PROTON will also continuously improve its
product quality and our long-term goal is to match the quality audit score of Geely. Combine these elements with our
future product launches and I am confident of our plan to return to the top,” said Dr Li Chunrong.
-End-

About PROTON
PROTON Holdings Berhad is 50.1% owned by DRB-HICOM Berhad and 49.9% by Zhejiang Geely Holding Group
Co. Ltd. Established in 1983, it is the only full-fledged OEM car manufacturer that is complete with research and
development (R&D) facility in South-East Asia and was established with three primary national policy objectives,
which are, to spearhead the development of component manufacturing industries, to acquire and upgrade
technology and industrial skills within the automotive manufacturing industry and to strengthen the international
competitiveness of Malaysia’s industrial capability.
1985 marked a momentous year in Malaysia’s history when the country’s first national car, the Proton Saga, rolled
out for the masses. Since then, its offerings include versatile and reliable four-door family vehicles such as the
Saga and Persona, stylish executive sedans such as Prevé, the elegant executive D-segment Perdana as well as
spacious and affordable multi-purpose vehicles like the Exora and Ertiga. There is also the sleek sporty Suprima
S that is packed with performance and the bold and stylish Iriz than emphasises safety and is the most affordable
5-Star ASEAN NCAP car.
PROTON is more than just a car company as its inception as a key driver of national development has seen the
brand accelerate its learning curve through technology transfer with strategic partnership and technical
collaborations. There is no doubt that it has helped grow the Malaysian economy through its progress and success
in the automobile industry.
By listening to the needs of customers, PROTON cars are now steadily on track to achieve the mission for the
future, with PROTON set to become a marque which builds quality and safe cars with passion and soul; cars that
are enjoyable to drive - and a pleasure to own. For more information, visit http://www.proton.com.
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