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News Release
STUDENTS TAKE THE WHEEL IN PROTON’S MARKETING COMPETITION
-

PROTON organises marketing competition for university students
Contestants encouraged to think outside the box and organise community relations events

Subang Jaya, 18 June 2019 – Experience may be irreplaceable but many great ideas have sprung from young and eager
minds. Intent on tapping this wellspring of creativity, PROTON has embarked on a nationwide quest to find students with
leadership qualities to lead meaningful marketing campaigns centred on the first intelligent SUV in Malaysia, the Proton X70.
The competition is aptly named the ‘Intelligence that Inspires Challenge’, which takes a leaf out of PROTON’s tagline for the
most popular C-segment executive SUV, which is ‘Intelligence that Inspires’.
A Competition focused on the Community
To showcase not only their creativity but also their execution capabilities, the Intelligence that Inspires Challenge empowers
university students to execute large-scale marketing campaigns. It therefore serves as a platform for them to learn by
experiencing all the facets of executing a marketing plan while also allowing them to develop interpersonal relationships and
express their creativity. More importantly, it instils in them skillsets needed to excel in the fast-changing automotive industry
while working with a leading brand such as PROTON.
The contest – which is organised in partnership with the Ministry of Education – began in April and will run until end of July
and is divided in to three stages – Elimination Round, Semi-Final and Final. Aimed at developing talents amongst the tertiary
education students, the Company and Ministry of Education have a common goal to promote the entrepreneurship skills of
these students.
51 teams from 20 institutions of higher learning around Malaysia registered as participants. Stage One required the teams to
develop a marketing plan for PROTON to maintain the position of the Proton X70 as the best-selling SUV Malaysia, as well
as how PROTON can create better engagement with the public. Out of the 51 teams who competed, only 19 were selected
to enter the second stage of the competition. Everything then builds up to a finale scheduled to happen on 23 July at the
PROTON Centre of Excellence in Shah Alam where competitors will be judged by a panel of experts, including leading experts
in the field of marketing.
To be crowned as champions, contestants will have to plan and deploy their campaign for the Proton X70 in the city where
their university is located in, as well as organise and execute an entire community relations event in their respective cities
and/or districts. Through this programme, the Company and contestants team up to give back to the communities and is
committed to improving the quality of life in Malaysia. In addition, they are also tasked with preparing an executable sustenance
plan that cements the SUV’s sales leadership in various cities across Malaysia. Team work amongst the contestants is vital
as the tasks are too complex for any one person to perform.
Dr Li Chunrong, Chief Executive Officer of PROTON said: “I strongly believe that leadership is cultivated from a young age,
and so through this competition we hope to provide the opportunity to our next generation of leaders from established
universities in Malaysia to shine on a national level and equip them with the skillsets to excel in the corporate world. We also
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hope to instil strong communication skills among our young contestants as this is the foundation to working effectively in a
team.
“It comes as no surprise that we named our competition the Intelligence that Inspires Challenge as we want to empower our
contestants to break out of their comfort zone and drive an impactful campaign, one that will provide a lot of relevant experience
and lay a good foundation when they enter the workforce,” he concluded.
Inspired by the Proton X70
The Proton X70 is the first vehicle to be jointly developed by PROTON and its partner Geely, and is the first premium SUV
developed by a Malaysian automotive brand. It is currently the best-selling premium SUV in Malaysia and is equipped with an
intelligent infotainment system that uses voice commands and conversational English to access various functions including
entertainment, navigation and mechanical functions.
-EndAbout PROTON
PROTON Holdings Berhad is 50.1% owned by DRB-HICOM Berhad and 49.9% by Zhejiang Geely Holding Group Co. Ltd.
Established in 1983, it is the only full-fledged OEM car manufacturer that is complete with research and development (R&D)
facility in South-East Asia and was established with three primary national policy objectives, which are, to spearhead the
development of component manufacturing industries, to acquire and upgrade technology and industrial skills within the
automotive manufacturing industry and to strengthen the international competitiveness of Malaysia’s industrial capability.
1985 marked a momentous year in Malaysia’s history when the country’s first national car, the Proton Saga, rolled out for the
masses. Since then, its offerings include versatile and reliable four-door family vehicles such as the Saga and Persona, stylish
executive sedans such as Prevé, the elegant executive D-segment Perdana as well as spacious and affordable multi-purpose
vehicles like the Exora and Ertiga. There is also the sleek sporty Suprima S that is packed with performance and the bold
and stylish Iriz than emphasises safety and is the most affordable 5-Star ASEAN NCAP car.
PROTON is more than just a car company as its inception as a key driver of national development has seen the brand
accelerate its learning curve through technology transfer with strategic partnership and technical collaborations. There is no
doubt that it has helped grow the Malaysian economy through its progress and success in the automobile industry.
By listening to the needs of customers, PROTON cars are now steadily on track to achieve the mission for the future, with
PROTON set to become a marque which builds quality and safe cars with passion and soul; cars that are enjoyable to drive and a pleasure to own. For more information, visit http://www.proton.com.
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